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e Context * Avuthentic
* Function °* Whimsical
* Use * Surprising

“You can't rely on bringing
people downtown, you have
to put them there.”

— Jane Jacobs
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WHAT MAKES A
GREAT PLACE?

SOCIABILITY

ACCESS & COMFORT
LINKAGES & IMAGE
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MAIN STREET
Soutiv Carolina

“The removal of the cars is important only because of the great opportunities
it opens to make the streets work harder and to keep downtown activities
compact and concentrated. ...The whole point is to make the streets more

surprising, more compact, more variegated, and busier than before-not less
so.”

— lane larnohc



... from a place you can't wait to get THROUGH to one you
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“Cities need old bwldmgs o) badly S probably |mp055|ble for
vigorous streets and districts to grow without them.... Old ideas
can sometimes use new buildings. New ideas must use old
buildings.”
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November 2020
Back Street Park
Dedication

3 administrations
~10 years

2021 Main Street
Inspiration Award

Destination for
weddings, graduation
and prom photos + a
quiet spot to gather




“... the best way to plan for downtown is to see how people use
it today; to look for its strengths and to exploit and reinforce
them.”
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“...play up the streets’ variety, contrast, and activity by
means of display windows, street furniture, imagination, and

paint.”
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“The is important only because of the great opportunities
it opens to make the streets work harder and to keep downtown activities

compact and concentrated. ..The whole point is to make the streets more

surprising, more compact, more variegated, and busier than before-not less
so.”

— lana larohc



“The user of downtown is mostly on foot, and to enjoy himself he
needs to . He needs
assurance that the street is neither interminable nor boring.”




“The pedestrian’s welfare is supreme; during the rush of the
day, he has the street.” Make it an “oasis with an irresistible
sense of intimacy, cheerfulness, and spontaneity.”
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“...the street works harder than any other part of downtown. It is the
it
It is the major point of transaction and communication.”
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Public Space Usin?'
Lighter, Quicker, Cheaper Placemaking

. &

Resources:
* Project for Public Spaces
* National Main Street Center

e AARP
Tactical Urbanism Guide
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https://www.pps.org/
https://www.mainstreet.org/blogs/national-main-street-center/2020/07/09/openstreetsanddesign
https://www.aarp.org/content/dam/aarp/livable-communities/livable-documents/documents-2019/Pop-Up-Tool-Kit-112119-w-singles.pdf
http://tacticalurbanismguide.com/

the streets with variety and detail.”
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- Jane Jacobs
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§ @MainStSC Jenny Boulware

. Manager & State Coordinator ‘ ¢
@ @mqln_s’rree’r_sc jboulware@masc.sc



